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Content analysis is one of the popular methods in historical research which
is used for analyzing data from verbal, print, or electronic communication.
Textual information from interviews, focus groups, and open-ended survey
questions can be evaluated using content analysis. The objective of this
study is to study the content analysis method in historical research. 15
research books were selected in sample and purposive sampling method was
used for this study. Collected data was in descriptive form, so it was
analyzed by content analysis method. This method was very useful when the

historical data is in verbal and textual form.

Introduction

The past is a source of experience. Ignorance of the past or forgetting it means a loss

of an inexpressible value. The folk wisdom say us: “The nation which forgets its history is

forced to repeat the same mistakes.” An investigator of history — historian — cannot be a direct

witness and observer of the social events and processes being studied. There is a temporal and

spatial span between the researcher and the subject of their study, and thus immediate

observation is impossible. Historical research builds on identification, analysis and
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interpretation of old texts. Content analysis method is a scientific method which seeks to

understand a text and to interpret it to other people.
The main objective of study
To study the content analysis method in historical research

Questions of the study

l. What is Content Analysis?

2. What is the definition and purpose of Content analysis?
3. What are the uses of Content Analysis?

4. What content analysis can do?

5. What it cannot do?

6. What are the steps of content analysis?

Research Methodology

The present study was one kind of qualitative research and content analysis method
was used for it. This study was purely based on written material on research methodology so

content analysis method was applied.
Population

All the available literature related to the problem was included in population in the
content analysis method, so all the books which were written on content analysis method were

the population of this study.
Sample

The sample of the present study was purposive. To study the content analysis method
following 16 reference books were selected. The books which were selected as the sample

their list was given in the reference section.
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Data Collection

The process of data collection was very important. Researcher studied the books which
were mention in the sample. The information sheet was developed to note down the data.
Researcher read all the sample books one by one and whenever the information regarding
content analysis method found it was noted in the information sheet which was created by
researcher. This way the data was collected. The time duration of data collection was two
years (February 2013 to February 2015). Researcher tried to collect the thoughts and analyzed
it according to the objective of the study.

Result
What is Content Analysis?

Content Analysis is described as the scientific study of content of communication. It is
the study of the content with reference to the meanings, contexts and intentions contained in
messages. The term Content Analysis is 75 years old, and Webster’s Dictionary of English
language listed it since 1961. In 1952, Bernard Berelson published Content analysis in
Communication Research, which heralded recognition for the technique as a versatile tool for
social science and media researchers. Some scholars adopted it for historical and political
research as well (Holsti, 1968). However, the method achieved greater popularity among
social science scholars as well as a method of communication research (Wimmer and
Dominick, 1994:163). The development of content analysis as a full-fledged scientific method
took place during World War II when the U.S. government sponsored a project under the
directorship of Harold Lasswell to evaluate enemy propaganda. The resources made available
for research and the methodological advances made in the context of the problems studied
under the project contributed significantly to the emergence of the methodology in content
analysis. One of the out comes of the project, the book entitled Language of Politics published
in 1940s (Lasswell et. al. 1965), still remains a classic in the field of content analysis. Later

on, the method spread to other disciplines (Woodrum, 1984).
What is the definition and purpose of Content analysis?

Content denotes what is contained and content analysis is the analysis of what is
contained in a message. Broadly content analysis may be seen as a method where the content
of the message forms the basis for drawing inferences and conclusions about the content

(Nachmias and Nachmias, 1976). Further, content analysis falls in the interface of observation
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and document analysis. It is defined as a method of observation in the sense that instead of
asking people to respond to questions, it “takes the communications that people have
produced and asks questions of communications” (Kerlinger, 1973). Therefore, it is also

considered as an unobtrusive or non-reactive method of social research.

A number of definitions of content analysis are available. According to Berelson
(1952) content analysis is a research technique for the objective, systematic, and quantitative
description of the manifest content of communication. Holsti (1968) says that it is any
technique for making inferences by systematically and objectively identifying specified
characteristics of messages. Kerlinger (1986) defined content analysis as a method of studying
and analyzing communication in a systematic, objective, and quantitative manner for the
purpose of measuring variables. Krippendorff (1980) defined content analysis as a research
technique for making replicable and valid inferences from data to their context. As for Weber
(1985) it is a research methodology that utilizes a set of procedures to make valid inferences
from text. These inferences are about sender(s) of message, the message itself, or the audience
of message. According to Stone, content analysis refers to any procedure for assessing the
relative extent to which specified references, attitudes, or themes permeate a given message or
document. A careful examination of the definitions of the method show emphasis placed on
aspects such as system, objectivity, quantification, context and validity - with reference to the
inferences drawn from the communication content about the sender, the message or the
receiver of the message. Thus, content analysis is all about making valid, replicable and
objective inferences about the message on the basis of explicit rules. The material for the
content analysis can be letters, diaries, newspaper content, folk songs, short stories, messages

of Radio, Television, documents, texts or any symbols.
What are the uses of Content Analysis?

To explain about the applications of content analysis. Though scholars from various
disciplines such as social sciences, communications, psychology, political science, history,
and language studies use content analysis, it is most widely used in social science and mass
communication research. It has been used broadly to understand a wide range of themes such
as social change, cultural symbols, changing trends in the theoretical content of different
disciplines, verification of authorship, changes in the mass media content, nature of news

coverage of social issues or social problems such as atrocities against women, dowry
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harassment, social movements, ascertaining trends in propaganda, election issues as reflected

in the mass media content, and so on.

What content analysis can do?

1. It goes beyond the impressionistic observations about the phenomena and can help you
make a quantitative expression about the phenomenon i.e. express it in numbers, in
percentages, which will be more specific, and objective.

2. Itis an unobtrusive research technique useful to study sensitive research topics.

3. It is context-sensitive and therefore can process symbolic meanings of data. Though
predominantly seen as a quantitative method, it can effectively capture qualitative
content as well (Stempel, 1989:121). The context-sensitivity of the method will be
useful in articulating the qualitative dimensions such as for example, the direction of
coverage of news items as favorable or unfavorable.

4. It is a safe method in the sense that if the researcher found that a portion of the
necessary information was missing or incorrectly coded, it is possible to return to the
text and supplement the missing data. This is not always possible in experimental or
survey research (Woodrum, 1984).

5. It can deal with large volumes of data. Processing may be laborious but of late
computers made the job fairly easy.

6. It is a shoestring methodology, which is typically labour-intensive and requires
minimum capital investment.

What it cannot do?

1. Its inferences are limited to the content of the text only. Similarly, symbols are
processed and coded according to the attribution given by the researcher or coder.

2. There is no guarantee that the sender or receiver shares the same attributed meaning.

3. When it deals with semantic differences or differences in regard to the meanings of
words, the findings can be less valid and reliable.

4. It is argued that content analysis which confines itself to counting the individual units

and their frequency of occurrence such as for example the number of times the word
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‘globalisation’ appeared, may fail to capture the meaning or significance with which

these symbols are used in the texts analyzed.

5. The reliability and validity issues in content analysis still remain unresolved

(Krippendorff, 1980)

6. The method cannot be used to test casual relationships between variables (Chadwick,

et. al., 1984).
What are the steps of content analysis?

Content Analysis begins with a specific statement of the objectives or research
questions to be studied. The researcher asks the question ‘what do I want to find out from this
communication content’ and frames the objectives for study. The researcher must therefore
locate a source of communication relevant to the research question and ask questions that can
be solved by content analysis. The objective of content analysis is to convert recorded “raw”
phenomena into data, which can be treated in essentially a scientific manner so that a body of
knowledge may be built up. In fact, the researcher who wishes to undertake a study using
content analysis must deal with four methodological issues: selection of units of analysis,
developing categories, sampling appropriate content, and checking reliability of coding

(Stempel, 1989).

More specifically studies using content analysis usually involve the following six

steps

1. Formulation of the research question or objectives

2. Selection of communication content and sample

3. Developing content categories

4. Finalizing units of analysis

5. Preparing a coding schedule, pilot testing and checking inter coder reliabilities
6. Analyzing the collected data

28



N.P.Gohil/Int. e- J. for Edu. & Math. vol. 04 (2015) 23-30

Conclusion

Different research purposes require different research designs and analysis techniques.

As far as the matter concern with historical research no one can deny content analysis method

because it is very useful for it.
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